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https://www.ptc.com/en/resources/digital-download/enabling-versatility-innovation-irobot



https://www.ptc.com/en/resources/digital-download/volvo-ce-managing-complexity-with-windchill

Once on the webpage, click on the
CTAs to access Schaeffler videos
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https://www.ptc.com/en/technologies/plm/digital-innovation/schaeffler#perspective
https://www.youtube.com/watch?v=cGcHOFMi_eM&t=12s



https://www.youtube.com/watch?v=ddJIP3N2kYU
https://www.youtube.com/watch?v=9BE913E_P8U
https://www.youtube.com/watch?v=jPaRgJmiiIo
https://www.youtube.com/watch?v=Eo7AHIf8CEE&t=1s
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